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We analyze a dynamic pricing problem where consumer’s purchase decisions are affected by representative
past prices, summarized in a reference price. We propose a new, behaviorally motivated reference price
mechanism, based on the peak-end memory model proposed by Kahneman et al. (1993). Specifically, we
assume that consumers’ reference price is a weighted average of the lowest and last price. Gain or loss
perceptions with respect to this reference price affect consumer purchase decisions in the spirit of prospect
theory, resulting in a non-smooth demand function. We investigate how these behavioral patterns in consumer
anchoring and decision processes affect the optimal dynamic pricing policy of the firm. In contrast with
previous literature, we show that peak-end anchoring leads to a range of optimal constant pricing policies
even with loss neutral buyers. This range becomes wider if consumers are loss averse. In general, we show that
skimming or penetration strategies are optimal, i.e. the transient pricing policy is monotone, and converges
to a steady state, which depends on the initial price perception. The value of the steady state price decreases,

the more consumers are sensitive to price changes, and the more they anchor on the lowest price.

Key words: Dynamic Pricing, Deterministic Dynamic Programming, Behavioral Consumer Theory,

Prospect Theory, Peak-end Rule.

1. Introduction

In repeat-purchase markets, consumers form price expectations, also known as reference prices.
Actual prices are perceived as discounts or surcharges relative to these reference prices, according
to prospect theory (Tversky and Kahneman 1991); this perception affects the demand for a firm’s
product, and hence its profitability. As a result, for example, the often practised discounts by firms,
while usually profitable in the short term, may erode consumers’ price expectations and willingness

to pay, and thereby negatively affect long run profitability. It is therefore important for a firm to


popescu
Rectangle


Nasiry and Popescu: Dynamic Pricing with Peak-End Consumer Anchoring

understand (1) how its pricing policy affects consumers’ price expectations and purchase decisions,
and (2) how to set prices over time to maximize profitability in this context.

There is a growing body of marketing, economics and operations literature studying how firms
should optimally set prices when consumers anchor on past prices (Kopalle et al. 1996, Fibich et
al. 2003, Heidhues and Készegi 2005, Popescu and Wu 2007). This literature builds on behavioral
theories (prospect theory, mental accounting, etc.) to model demand dependence on reference
prices, but pays little attention to the anchoring and memory processes, i.e. how reference prices
are formed. A common assumption in the literature is that consumers’ reference price is a weighted
average of past prices (see e.g. Mazumdar et al. 2005). Specifically, the anchoring mechanism follows
an exponentially smoothed adaptive expectations process.

This paper proposes a different, behaviorally motivated anchoring mechanism, whereby con-
sumers anchor on the lowest and most recent prices observed, and the reference price is a weighted
average of the two. This assumption is motivated by the peak-end rule, a “snapshot model” of
remembered utility, proposed by Kahneman et al. (1993). The goal of this paper is to understand
how this consumer anchoring process influences the optimal pricing strategies of the firm. We inves-
tigate the robustness of state of the art results on pricing with reference effects (in particular those
obtained by Popescu and Wu, 2007), with respect to this reference price formation mechanism. We
seek to understand how behavioral regularities, such as loss aversion and peak-end anchoring, inter-
act in determining the structure of the optimal pricing policy. Finally, we aim to provide insights as
to which aspects of consumer behavior the firm should assess in order to optimize pricing decisions.

Behavioral motivation and evidence. The marketing literature finds a strong empirical val-
idation of reference dependence and prospect theory in consumer purchase decisions, reviewed in
Kalyanaram and Winer (1995) and Mazumdar et al. (2005). The role of historic prices in forming
price expectations is widely supported in empirical studies, for a wide range of products and ser-
vices. Winer (1986), Greenleaf (1995), and Erdem et al. (2001) find evidence for an adaptive expec-
tations framework, due to Nerlove (1958), where the reference price is an exponentially smoothed

average of past prices. Due to its simplicity, this has been the memory model used throughout the
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dynamic pricing literature. Nevertheless, as pointed out in Rabin (1996, p.8), this model is “not
very well grounded in behavioral evidence”.

Our work is motivated by a different memory model: the peak-end rule, proposed by Kahneman
et al. (1993). This model hypothesizes a “moment based approach” to memory, whereby the overall
evaluation of past experiences is based on representative moments of experience. Specifically, these
authors propose an averaging scheme, whereby most experiences are assigned zero weight, and a
few most relevant snapshots, specifically the peak and the end (i.e. the strongest and the most
recent experience) receive positive weights. The psychological literature supporting the peak-end
rule is reviewed in Kahneman (2000) and Fredrickson (2000). Peak-end anchoring models have
been empirically validated in various psychological contexts, both under negative experiences (e.g.
pain recall in Kahneman et al. 1993, annoyance in Schreiber and Kahneman 2000) and positive
ones (e.g. enjoyment of video clips in Fredrickson and Kahneman 1993, music in Rozin et al. 2004,
material goods in Do et al. 2008).

The moment based approach to remembered utility has also been evidenced in other economic
contexts. Duesenberry (1952, Chapter 5) explains how households’ saving patterns are affected
not only by current income, but also by past income levels among which the highest one is the
most relevant. Oest and Paap (2004) propose a model where each household’s reference price is
an average of past prices recalled by that household. Therefore, each household is hypothesized
to anchor on selective moments to form its reference price. They apply the model to estimate the
average recall probabilities of specific past prices based on scanner data.

In the pricing context, we posit that the representative peak-end moments in reference price
formation are associated with the lowest and the last price, i.e. the highest and the most recent
transaction utility derived from the purchase experience. While the empirical validity of the peak-
end rule in the pricing context is yet to be investigated, several studies find support for anchoring
on most recent and extreme prices. Krishnamurti et al. (1992) and Chang et al. (1999) find support
for the last price as a reference point. Nwokoye (1975) reports that some consumers anchor on

extreme prices, i.e. the lowest and the highest, in their price judgements. The reference price is also
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an indicator of what consumers consider as a “fair price” (Mazumdar et al. 2005), and perception
of fairness is typically anchored on the lowest prices (see e.g. Xia et al. 2004). Our focus here is on
a model where consumers anchor on the minimum and last prices, consistent with the peak-end
literature. Section 7 briefly discusses the implications of anchoring on the maximum, rather than
the minimum price.

Contribution and relation with the literature. This paper fits in a growing body of behav-
ioral operations literature, reviewed by Loch and Wu (2007) and Gino and Pisano (forthcoming).
Our work contributes to the pricing and revenue management literature, for which a comprehensive
reference is the book by Talluri and van Ryzin (2004); see also Bitran and Caldentey (2003) for
a review. A recent review on modeling customer behavior in revenue management and auctions
is due to Shen and Su (2007). Within the pricing and revenue management literature, our work
contributes to the behavioral pricing stream, and comes closest to Kopalle et al. (1996), Fibich et
al. (2003), and especially Popescu and Wu (2007), reviewed below.

Other work in behavioral operations that incorporates consumer learning models includes Gaur
and Park (2007; consumers learn fill rates), Liu and van Ryzin (2007; consumers learn about
rationing risk), and Ovchinnikov and Milner (2005; consumers learn about the likelihood of last-
minute sales).

There are a few other papers that study the dependence of demand on past prices. Ahn et al.
(2007) propose a model where demand in each period contains the residual latent demand which
has not materialized in previous periods because of higher prices. Fleischmann, Hall and Pyke
(2005) provide history dependent, endogenous pricing models that capture stock piling effects.

From the behavioral economics literature, reviewed by Camerer et al. (2004) and Ho et al. (2006),
a related paper is Heidhues and Kdészegi (2005). They propose a new model where the reference
price is defined as an internal, rational expectations equilibrium.

This paper builds directly on the existing literature on dynamic pricing with reference effects.
We briefly review here the papers most closely related to ours. Greenleaf (1995) provides numer-

ical insights into the firm’s optimal pricing policy. The first analytic results are due to Kopalle
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et al. (1996), and extended by Fibich et al. (2003). These authors prove the monotonicity and
convergence of the optimal price paths under a piecewise linear demand model. Popescu and Wu
(2007), henceforth PW, extend these findings to general demand functions and reference effects,
and provide structural results. Like previous studies, they show that loss aversion leads to a range
of steady states, which collapses to a single point for loss neutral buyers. Complementing previous
research, they find that the transient pricing policy is monotone under convex (or linear) reference
effects, but not in general. In their model, it is optimal for the firm to induce a consistent perception
of gain or loss, by systematically pricing above, respectively below the reference price. In parallel
work, Nasiry and Popescu (2008) extend these results to capture asymmetries in the exponential
smoothing memory process, in the spirit of the model proposed by Gaur and Park (2007). Our
work explores similar issues, under a different model of consumer memory and behavior.

This paper proposes and investigates a new price anchoring process, based on the peak-end rule.
This makes our work different from the current literature on pricing with reference effects, which
has focused exclusively on exponentially smoothed memory models. In what follows, we summarize
our main findings, and relate them to existing literature.

Consistent with previous results for loss averse consumers, we find that a constant pricing policy
is optimal for a range of relatively low initial price expectations, supporting an EDLP policy (every
day low price; Lal and Rao 1997, Fibich et al. 2003). In our case, the range of constant optimal
prices (called steady states), is due to the kinked anchoring process, and therefore persists when
consumers are loss neutral (i.e equally sensitive to discounts and surcharges). This is in contrast
with previous literature. The range of steady state prices is wider, the more loss averse consumers
are, and the more sensitive to the lowest price anchor.

In general, the more consumers anchor on the minimum price, the lower the steady state prices
and the firm’s profits. For relatively high initial price expectations, the firm should follow a skim-
ming strategy, converging on the long run to a unique optimal price, which is independent of
consumers’ initial price perception and their sensitivity to the minimum price. In general, we find

that firms should follow either skimming or penetration strategies, i.e. the optimal pricing policy
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of the firm is monotonic. In contrast with the literature, in particular PW, the result is true in our
case under general, non-linear reference effects. This suggests that consumer memory processes,
in addition to decision processes, are important in determining the optimal pricing policy of the
firm. We characterize when it is relevant for the firm to measure these behavioral processes, and
assess the pricing implications of ignoring or mis-judging these phenomena. Our insights extend
when consumer behavior is heterogeneous, as well as under alternative, asymmetric memory mod-
els. From a methodological standpoint, we develop a non-standard approach to solve a dynamic
program with kinked reward and transition functions.

Structure. The rest of the paper is structured as follows. In Section 2, we develop the general
demand and reference price formation models, based on behavioral assumptions, and set up the
dynamic pricing problem of the firm. Section 3 studies the optimal transient and long term pricing
policies for loss averse buyers with linear reference effects. Section 4 studies heterogeneous markets
and the sensitivity of optimal prices and profits with respect to behavioral parameters, in particular
the minimum price anchor. Section 5 benchmarks the optimal pricing policy against that of a mis-
calibrated firm, in particular a firm that ignores future profits or behavioral regularities, such as
reference dependence, loss aversion or peak-end anchoring. Section 6 extends our findings to general
non-linear reference effects, under behavioral assumptions motivated by prospect theory. Some
extensions and future research directions are presented in Section 7. Finally, Section 8 summarizes

our main findings in relation to the literature and concludes the paper.
2. The Model

This section provides the main setup for the paper. We describe how consumers make purchase
decisions based on prices and reference prices, and how this decision affects the demand for a firm’s
product. We model demand dependence on reference prices based on prospect theory (Tversky and
Kahneman 1991), following the general setup in PW.

Mental accounting theory (Thaler 1985) describes the utility from purchase experiences as con-

sisting of two components: acquisition utility and transaction utility. Acquisition utility is the
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monetary value of the product, captured by the difference between price and consumer’s reserva-
tion price. Transaction utility corresponds to the psychological value of the deal, determined by
the gap between the reference price and the price, x =7 — p.

At the aggregate level, this motivates a demand model of the general form proposed in PW:

d(p,r) =do(p) +h(r —p,r). (1)

Here dy(p) = d(p,p) is the base demand, i.e. demand in absence of reference effects, and h(x,r) is
the reference effect, capturing demand dependence on the reference point. In particular, h(0,7) = 0.

In a deterministic context, prospect theory (Tversky and Kahneman 1991) posits three main
properties of the transaction utility, which are inherited by the aggregate reference dependent
demand, and validated empirically in the pricing context (Kalyanaram and Winer 1995). First,
reference dependence means that demand increases with the magnitude of the perceived discount,
and decreases with that of the perceived surcharge, i.e. h(z,r) is increasing in z. Second, loss
aversion means that surcharges (perceived losses) loom larger than discounts (perceived gains) of
the same magnitude, so demand is more sensitive to surcharges than discounts. Finally, there is
diminishing sensitivity to both discounts and surcharges, i.e. h(x,r) is concave over gains (z > 0)
and convex over losses (z <0).

The next section focuses on a loss averse demand model with linear reference effects, specifically:
h(z,r) = Ax for x <0, and h(z,r) =~z for x > 0, where A,y > 0 by reference dependence and \ >~
captures loss aversion. Empirical evidence suggests that the loss aversion index /A~ 0.5 (Ho and
Zhang 2008, Kahneman et al. 1990). Section 6 extends the results to general, non-linear reference
effects, satisfying prospect theory assumptions.

The firm’s short term profit is denoted 7 (p,r) = pd(p,r), and the base profit is mo(p) = pdo(p).
These expressions implicitly assume zero cost; all our results extend for a non-zero marginal cost

c. The following assumptions are made throughout the paper, and consistent with PW.

Assumption 1. (a) Demand d(p,r) is decreasing in p and increasing in r, and the reference effect,

h(zx,r), is increasing in the perception gap, x =1 —p. (b) The base demand, dy(p), is non-negative,
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bounded, continuous and decreasing in price, p. (¢) The base profit wy(p) is non-monotone and

strictly concave.

We assume that consumers’ reference price, r;, at each stage t is formed based on the peak-end
rule (Kahneman et al. 1993), as a weighted average of the minimum price, m;_;, and the last price
of the product, p;_;. That is,

re=0my_1+ (1 —0)p_1, (2)

where m;_; = min(mg, p1,...,ps—1) =min(m;_o,p;_1),t > 1, and 6 € (0, 1] captures how much con-
sumers anchor on the lowest price. This adaptation model is different from previous models used in
the pricing literature (including PW), which mainly rely on exponential smoothing. In particular,
for 8 =0, we recover a special case of the model in PW, where consumers anchor solely on the
previous period price; this limiting case is briefly discussed in Section 4.1.

Given initial conditions mg and py, the firm maximizes infinite horizon (-discounted revenues:
(oo}

J(mg,po) = glggxﬁt_lﬂ(pt,ﬁ), where 7, = 6m;_ + (1 — 0)p;—1,my = min(m,—1,p,), 3 € (0,1).
t t=1

We assume that prices are confined to a bounded interval P = [0, p], where, for simplicity, p is such

that do(p) =0 (this avoids trivial boundary solutions). The Bellman Equation for this problem is:

J(mt—lypt—l) = gl?g {W(ptﬂ“t) +ﬁ‘]<min(ptamt—l)7pt) }7 (3>
where r,=0m;_ 1+ (1—0)p;_1.

Intuitively, we expect that higher reference prices (i.e. memory of higher prices) should enable the

firm to extract higher profits from the market. All proofs are in the Appendix.
Lemma 1. The value function, J(m,p), is increasing in both arguments.

The infinite horizon model implicitly assumes that lowest prices can be remembered indefinitely.
This is a reasonable approximation in a context where the frequency of transactions is high relative
to the horizon length. Our model does not imply, however, that consumers remember all past

prices. Lowest prices are recalled because of their salience: their extremeness makes them stand out
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in the memory process. As explained in the introduction, the moment based approach posits that
consumers forget most intermediate prices, but recall those which are most salient and/or recent.
This amounts to the minimum and last prices under the peak-end rule. Our main insights remain
valid when modeling the possibility of forgetting or updating the minimum price, as discussed in

Section 7.1.3.
3. Linear Reference Effects

This section investigates the solution of Problem (3) when consumers’ marginal sensitivity to
discounts, respectively surcharges, is constant, i.e. reference effects are piecewise linear. We first
identify the steady state prices (i.e. the optimal constant price policies), then describe the transient
behavior of the price dynamics, and contrast these results with the literature. Our results extend
under non-linear reference effects, as shown in Section 6.

According to prospect theory (Tversky and Kahneman 1991), prices are perceived as discounts
or surcharges relative to a reference price, and surcharges have a stronger absolute impact on
demand than discounts of the same magnitude. This effect, known as loss aversion, is validated in
the pricing context (see Kalyanaram and Winer 1995) and captured by a kinked demand function.

The reference dependent demand model used in this section is:

dlp.r) =dolp) = Mp=r)* (=)t = { 20 AT LD @)

with A >~ > 0, accounting for loss aversion and reference dependence. The profit function is:

7(p,r) = [do(p) = A(p—7)" +7(r—p)*|p= {28;:; " gi: :

It is easy to see that, for k € {\,~}, the smooth profit functions

m(p,7) = [do(p) + k(r —p)]pzm(p) +k(r—p)p, (6)

are both supermodular in (p,r). A function f(z,y) is said to be supermodular if f(z",y") —
flhyh) > f(a", ') — f(z!,y") for all 2! < 2" and y' < y" (see Topkis 1998). Together with loss

aversion (A >), this implies the following result, essential for our future developments.
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Lemma 2. The short-term profit, 7(p,r) = min (71’)\(]9,7"),71’7 (p,r)), is supermodular in (p,r).

By Topkis’ Theorem (Topkis 1998, Theorem 2.8.2), Lemma 2 confirms the intuition that myopic
firms, i.e. those focused on short term profits, should charge higher prices when consumers have
higher price expectations. Myopic policies are further compared to optimal ones in Section 5.1.

Lemma 2 allows to write the Bellman Equation for this section as follows:

J(mt—hpt—l) = max { min(ﬂ-)\aﬂ'y)(pt)rt) +5J(min(pt7mt—1)7pt) }; re=0m,_1 + (1 - 9)]%—1- (7)

ptEP
3.1. Steady States

This section characterizes the long term pricing strategy of the firm facing loss averse consumers
with demand given by (4). Identifying the steady states of Problem (7) requires a non-standard
approach, because, in this problem, both the short-term profit and the transition in the value
function (memory structure) are non-smooth. Our analysis is based on a bounding technique, which
identifies the steady states of Problem (7) based on those of a series of smooth problems, for which
standard methods can be applied.

For v €]0,1], and m € P, consider the following smooth problem with one-dimensional state:

Jio(pre) = max { (1 =) (pu, O + (1= O)pis) + v, (s pus) + B3 () }- ®)

ptEP

We first show that the family J* v € [0, 1], provides upper bounds for the value function .J.
Lemma 3. For any m <p, we have J(m,p) < J! (p).

We next argue that by approximating the value function J by a smooth upper bound J”, for an
appropriate subset of values v, the firm will charge optimal prices on the long run. Technically,
this amounts to matching supergradients of the original problem with gradients of an appropriate
smooth upper bound Problem (8). We first identify steady states of Problem (8) which will help
characterize those of Problem (7).

The structure of the problem leads us to consider three price-memory scenarios (low, medium

and high): R; =0, s], Ry =[s,5], and R3 =[S, p], where the thresholds s, S solve respectively:

mo(p) —A(1—=B(1—-0))p =0, (9)
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To(p) — (1= B)p = 0. (10)

Uniqueness of s and S follows because the above left hand sides (LHS) are strictly decreasing in p,

by concavity of my (Assumption 1c). Moreover, s < S because 1 — 3(1 —6)>1— [ and A >~ > 0.

Lemma 4. (a) For v€0,1] and m € P, Problem (8) admits a unique steady state, which solves:

mo(p) — (A1 =v)(2—=(1=0)(1+5)) +vy(1=8)|p+ A(1 —v)fm =0. (11)

(b) For any m € [s,S], there exists v € [0,1] such that m is a steady state of the corresponding

Problem (8).

Denote p3*(m) the unique steady state of Problem (8) for v =0. By Lemma 4(a), p3*(m) solves:

mo(p) —A(2—(1=0)(14+8))p+ Adm =0, (12)

in particular p3*(s) =s. The thresholds s and S defined above, correspond to those values m for
which the steady state of J” equals m, for v =0, respectively v = 1. It turns out that (s,s) and
(S,S) are steady states for our Problem (7). The next result identifies steady states of Problem

(7) based on the steady states of Problem (8), identified in Lemma 4.

Lemma 5. (a) For m € Ry, (m,py*(m)) is a steady state of Problem (7), where pi*(m) solves

(12). (b) For m € Ry, (m,m) is a steady state of Problem (7).

Lemma 5 suggests to partition the initial state space into the following regions: Ry, = {(m,p) |
p > pyi(m), m < s}, Ry = {(m,p) | p < p{*(m), m < s,p}, Ro ={(m,p) |p>m, s <m < S}, and
Rs = {(m,p) |p>m, m> S}, as shown in Figure 1.

The main result in this section confirms that the steady states identified in Lemma 5 are indeed

the only steady states of Problem (7).

Proposition 1. The set of steady states of Problem (7) is {(m,py*(m))|m € Ry}U{(m,m)|m €

R.,}. In particular, the value of the steady state prices is decreasing in A, and increasing in 3.
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The result says that the value of the steady state is lower, the more sensitive consumers
are to deviations from the reference price. Furthermore, a more patient firm (higher (3) charges
higher steady state prices. These sensitivity results are consistent with literature on exponentially
smoothed memory models (PW, Fibich et al. 2003, Kopalle et al. 1996). Also consistent with the
literature is the range of steady states observed under loss aversion. In our model, this range is due
both to loss aversion and the kinked memory structure, as explained in Section 3.3. This section
provides a detailed comparison with the literature. Sensitivity with respect to 6 is discussed in

Section 4.1.

3.2. Optimal Policy and Price Paths

This section investigates the transient pricing policy of the firm. Specifically, we study convergence
and monotonicity properties of the price paths of Problem (7), starting at an arbitrary initial state

(mg,po), Mo < po. Denote the optimal pricing policy of the firm by:
P (my—1,pi-1) = arg H;?X {W(Pta Omy 1+ (1—0)pr11) + 5J(min(mt—17pt)apt)}-

The optimal price path {p;}; is given by p, = p*(m;_1,pi—1), with m; = min(m;_q,p;),t > 1, and

the state path is {(my,p;)}+.

Ry

Last Price, p

}
|
!
!
{

(mo,pa**(my

R

[

Min Price, m

Figure 1 Steady states and optimal price path of Problem (7). The red line depicts the range of steady states, and the

blue arrows show the optimal price paths starting at generic points in each region.
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Our first result in this section shows that, if (mg,po) is in any of the three regions R;, i =1,2,3,

defined in Section 3.1, the state path remains in that region.
Proposition 2. If mg € R; UR,, then p; > myq for all t. If mqg € R, then m; € Ry for all t.

The first part of this proposition shows that, if the initial minimum price mq is not too high
(mo < 5), the optimal price path stays above my, i.e. the minimum price does not change over
time, and so the state path remains within the region. On the other hand, if the initial minimum
price myg is relatively high (mg > .S), the minimum price decreases over time, but it never drops
below S, so the state path remains in the same region. This result leads us to identify the possible
convergence points of the optimal price paths, starting at any initial state.

Proposition 2 implies that, if the optimal price path of Problem (7) converges, it converges to
a steady state in the same region as the initial state (mg,po). These steady states, identified in
Proposition 1, are: (mg,py*(my)) for mo € Ry, (mg,mg) for my € Ra, and (5, 5) for mg € R;.

We now turn to characterize the optimal price paths of Problem (7). For my € Ry URy, m; =my

by Proposition 2, so Problem (7) can be written (with mg as a parameter) as follows:

Ty (Pi1) = e {(pe ) + B (p1) }. (13)

where 7, = 0mg + (1 — 0)p;_;. That is, J(m,p) = J,(p) for m € Ry UR,, and m < p. Because 7
is supermodular (Lemma 2), the optimal policy in Problem (13) is monotone, so p;(mg,p;—1) is
increasing in p;_;. Therefore, the optimal price path is monotonic in a bounded interval, and hence
converges to a steady state. This must be (mg,p3*(myg)), by Proposition 1.

For mg € Rs, we show in the Appendix that optimal prices decrease, approaching S. This is
done by observing that prices must eventually fall below mq (but not below S, by Proposition 2),
at a certain time 7". Until time 7', a finite horizon version of Problem (13) is solved (and the same

structural results hold). After time 7', we show that optimal prices p; = m; solve the problem:

J(prr) = max{m(pi,per) + 5T (p)}- (14)
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Starting at pr =my > S, the optimal path is decreasing to .S, by supermodularity of 7.

The following proposition characterizes the optimal price paths for Problem (7).

Proposition 3. Given (mo,po), the optimal price path {p;} of Problem (7) converges monotoni-

cally to a steady state, which is: (a) py*(mo), if mg € Ry, (b) mo, if mg € Ra, and (¢) S, if mo € Rs.
Corollary 1. The optimal pricing policy, p*(m,p), is increasing in both m and p.

The corollary follows from the proof of Proposition 3 (see Appendix). Proposition 3 ensures that,
starting at (mqg, po), the price path monotonically converges to a unique steady state. Monotonicity
is driven by supermodularity of short-term profits, m(p,r) (Lemma 2), within the relevant regions,
via Proposition 2. The steady state of Problem (7) depends only on mg; py influences the price
path, but not the steady state.

Proposition 3 shows that there exists a threshold, S (defined by (10)), such that for high initial
minimum prices, mg > S, the firm will decrease prices down to S. Otherwise, the firm will always
charge prices above myg. Prices converge to myg for intermediate values of the minimum price,
s <mg <S5, and to a higher (local) steady state, p3*(mg) > my, for low values, mg < s. In the latter
case, for relatively low initial prices, po < pi*(mo) (Region R,,), the optimal price is increasing
and thus induces a consistent perception of loss. Otherwise, the gain/loss perception may alternate
(see e.g. Figure 2). A constant steady state price path either stays equal to the reference price
(for m > s), or induces a consistent perception of loss (p3*(m) >m for m < s). This is because the
steady state price either equals the minimum price, or stays above it (see Proposition 3), and hence

also above the reference price.

3.3. Comparison with Literature

We now compare our results with those for exponentially smoothed memory models obtained in

the literature, in particular in PW. The dynamic pricing model under exponential smoothing is:

V(Tt) = gtlg%({ﬂ(pta Tt) + 5V(T’t+1)}a i1 =arg+ (1 - Oé)pm (15)
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where a € [0, 1]. For linear reference effects (4), the main results (Proposition 2 in Fibich et al. 2003,
see also Corollary 2 in PW) can be summarized as follows: The set of steady states for Problem

(15) with linear reference effects (4) is [py, p,], which solve:

1-8 .

ﬂg(ﬁk)—kl_aﬂpk:O, for k€ {\,~}. (16)

Moreover, starting from an initial reference price rg, the optimal price and reference price paths:
(a) increase to py, if 7o < py; (b) decrease to p,, if ro > p,; (c) remains constant, p, = ro, otherwise.
Consumers either experience a systematic perception of loss (a), or gain (b). Except for price
monotonicity, these results extend under non-linear reference effects (Theorem 4 in PW). For future
reference, for & =0, we denote the corresponding steady states pi* =prp(a=0),k € {\,~v}.

This suggests that for both peak-end anchoring and exponential smoothing under linear reference
effects, prices and reference prices are monotone and converge to a range of steady states. The
same sensitivity insights hold, in particular, the range of steady states is wider, the more loss
averse consumers are. In Section 6 we will show that all these common insights are preserved for
non-linear reference effects, except price monotonicity.

The predictions of peak-end and exponential smoothing models differ, nevertheless, in several
respects under linear (and non-linear, previewing Section 6) reference effects. First, as argued above
and illustrated in Figure 2, consumers gain/loss perception may alternate under peak-end anchor-
ing, whereas it is always consistent under exponential smoothing. Second, as detailed below, a range
of steady states obtains for loss neutral buyers under peak-end anchoring, whereas exponential
smoothing leads to a unique global steady state.

Consumers are loss neutral when they are equally sensitive to gains and losses, captured here
by A =~. There is ample empirical evidence on loss neutrality, captured by a so-called “symmetric
sticker shock” in the pricing context (see e.g. Table 2 in Mazumdar et al. 2005 for a summary of
references), as well as in more general choice contexts (Schmidt and Traub 2002). In our model,
a range of steady states obtains even for loss neutral buyers, as specified in Proposition 1 (s < S,

even for v = \). Below a threshold (.5), the firm cannot profitably manipulate the minimum price
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27

26.5 b

26r Optimal reference price path

Optimal price path

Figure 2 Alternating price perception. d(p,r) =500—10p—3(p—7)T+2(r—p)*,0 =0.4,3=0.7,s = 23.00, S = 24.93,mo =

22,po = 30. On this optimal price path, consumers initially perceive a discount r > p, and then a surcharge r < p.

anchor, which is reflected in the steady state. This is in contrast with the result for exponentially
smoothed memory models, where loss neutrality leads to a unique global steady state p\ = p,
(and loss aversion leads to a range). The reason to have a range of steady states for loss neutral
buyers (i.e. smooth linear reference effects) under peak-end anchoring, is the asymmetric memory
structure (loss aversion widens this range). So overall, the range of steady states in our model is
due to both loss aversion and the asymmetric peak-end memory.

Intuitively, there is overall less opportunity value to manipulating prices under peak-end anchor-
ing. On one hand, offering deep discounts can permanently erode demand in the future, as lowest
prices remain salient in the memory anchoring process. On the other hand, the future benefit of
increasing prices is short lived, as these high prices only affect the reference price in the next period.
This is unlike the adaptive expectations framework, where the effect of all past prices lingers in
memory, but eventually vanishes (even for lowest prices).

We infer that capturing typical behavioral asymmetries in either consumer anchoring or decision
processes leads to a range of steady states. This also suggests that, for a range of initial price

expectations, EDLP (everyday low prices) is more likely to be an optimal policy when consumers
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exhibit such behavioral asymmetries (Lal and Rao 1997, Kopalle et al. 1996, Fibich et al. 2003).
4. Heterogeneity and Sensitivity to Behavioral Parameters

This section extends our results to allow consumers to be heterogeneous in their anchoring behavior
and gain-loss response. As a preliminary, we first investigate the impact of behavioral parameters,

in particular the memory anchoring parameter 6, on the firm’s prices and profits.

4.1. Sensitivity to the Memory Anchoring Parameter 6

This section analyzes the sensitivity of the firm’s optimal policy structure and profits with respect
to the parameter 6 € (0, 1], which measures how strongly consumers anchor on the lowest price.
Because 7 = 60m + (1 — 0)p, as 0 increases, consumers anchor more on the lowest price, and hence
have lower price expectations. In the extreme case when 6 = 1, consumers anchor only on the
minimum price, r =m.

Our results in Section 3 show that there exists a global threshold, S given by (10), such that for
large enough initial low-price anchors (mg > S), and independent of how much weight 6 consumers
put on the minimum price, the price path decreases to a global steady state, S. Indeed, S is
independent of 6 because it solves 7 (S) =~(1 — 3)S by (10). Therefore, as long as the initial price
perception is sufficiently high, my and 6 do not affect the long run optimal policy of the firm.

In contrast, a minimum price mg < S, affects the firm’s long term strategy (steady state price).
If my is sufficiently low (mg < s), the firm’s optimal long run policy is py*(mg) = p3*(mg, 8) > my,
which solves (12). As consumers anchor more on minimum prices, long run optimal prices are
lower, i.e. py*(m;6) is decreasing in €. This is because the LHS in (12) is decreasing in 6 for m < p.
As 0 — 0, i.e. as consumers anchor more on the last price, pi*(mqg;#0) converges to py* = pr(a=0),
the unique solution of 7} (p) — A(1 — 3)p = 0; this is the steady state under exponential smoothing
for a« =0, see (16). By (9), s =s(#) is decreasing in 6, and s(#) < s(0) = p3*. This shows that the
range [s(0),S] of steady states of the type (m,m) gets wider with 6, i.e. the more consumers pay

attention to the minimum price.
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Our results for 0 € (0, 1] extend to the extreme case § = 0, when consumers anchor only on the last
price (so the minimum price anchor is irrelevant) by setting mg = py, i.e. assuming that the lowest
price recalled by consumers is pg. In this case, we recover the results of PW for a = 0. Specifically,
the range of steady states is [s = p}*, S = pfy*], and the price paths converge monotonically to p}*,
whenever py < py*, or to Dy if pg > Py

Proposition 4 summarizes the above results, and shows that the optimal prices and profits

decrease the more consumers account for lowest prices.

Proposition 4. (a) The optimal prices p*(p,m;0) and profits J(m,p;0) in Problem (7) decrease

in 0,0 (0,1]. (b) s(0) and p5*(m;0) decrease in 6, and S(0) =S is independent of 6.

Our results so far suggest the following sequential estimation procedure for determining the
optimal long run policy of the firm:

1. Compute the global threshold S based on (10). Among behavioral parameters, only consumers’
sensitivity to discounts, 7, needs to be estimated for this.

2. Assess if lower prices than S were charged in the past (or recalled by consumers). If not, S is
the optimal long term price.

3. If the lowest historic price is m € [p3*, S], where p}* is given by (12), then this price is the
optimal long term price. Consumers’ sensitivity to surcharges, A, needs to be estimated for this.

4. If mo < py¥, it is necessary to assess the anchoring parameter 6, and calculate s = s(f), based

on (9). Comparing the minimum price with s determines the equilibrium price, via Proposition 3.

4.2. Heterogeneous Market

This section studies the effect of consumer heterogeneity on firm’s optimal pricing policies. Specif-
ically, we show that our insights extend when consumers’ anchoring process follows the peak-end
rule, but consumers differ in the memory parameter 6;, and their sensitivities to gains, ;, and

losses, A;,i € I, where [ is the set of consumer types.
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4.2.1. Segmented Market. If the firm can perfectly segment the market, Proposition 1
determines the optimal long run price that should be charged to each segment, depending on their
memory anchoring parameter and sensitivities to discounts and surcharges. Segments who anchor
more on the minimum price and are more sensitive to discounts and surcharges see lower steady
state prices, and are less profitable, as argued next. We further identify conditions when, despite
consumer heterogeneity, the firm does not segment the market on the long run.

If consumers differ in their memory parameter ;, but share the same sensitivity to gains v and
losses A, our results in Section 4.1 indicate that, as long as my > p}*, heterogeneity in 6 is irrelevant
on the long run, and the firm charges the same steady state price to all segments (S if mq > S, and
mg if mg € [py*,S]). Otherwise, for mgy < p}*, segments who anchor more on the minimum price,
face lower optimal long run prices p3*(my;6), by Proposition 4.

For the same memory parameter 6, segments who are more sensitive to reference effects will be
charged lower steady state prices. This is because s = s(\) and S = S(v) decrease with A, respec-
tively v, by (9-10), and p3*(m) is decreasing in A, by Proposition 1. If consumers’ initial minimum
price anchor is relatively high mq > S(7), the steady state price S(vy) depends on consumer sensi-
tivity to discounts () but not surcharges (\), whereas for mg < s(\), the steady state price p}*(my)
depends on A, but not 7. For a range of initial minimum price anchors (mg € [$(Anin); S(Vmaz )]s
where \,in = 1?61}1 Ais Ymaz = r?gx%) the steady state is the same for all segments (equal to mg). So
in this case, heterogeneous gain/loss sensitivity is not relevant on the long run as the firms does

not segment the market.

4.2.2. Unsegmented Market. If the firm cannot segment the market, i.e. offers the same
price to all consumers, we show that the results of Section 3 generalize to a heterogeneous market.
Suppose that consumers are heterogeneous in behavioral parameters 6;, A;,~;, as well as price
sensitivity (i.e. the base demand). Denote 7(-) the base profit function of segment i € I, and
mo(p) = >,cr mo(p) the aggregate base profit. Although consumers are heterogeneous, the same

state variables are sufficient to represent the dynamics. The corresponding Bellman Equation is:
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J(my_1,pi1) = rgeag{Z(wé(m = Ai(pe — 7’2)+ + %(7"; —p)") 4+ BJ (min(ps, my 1), p0) } (17)

iel

where 7! = 60;m;_; + (1 — 0;)p;_ is the reference price for segment i € I. The solution technique
developed in Section 3 for a homogeneous market extends under heterogeneity. The thresholds s
and S* are defined as in (9-10), and solve, respectively:

m(p) —pY_ Ai(1—B(1—6;)) =0, (18)

i€l
mo(p) —p(1=8)> 7 = 0. (19)
il
Proposition 5. Suppose that either (1) \; >~;, for all i€ I, or (2) 0, =0, and Z)‘i > Z’yi.
icl icl

The optimal pricing path of Problem (17) converges monotonically to a steady state, which is:

(m, pi**(m)) for m € [0,s"], and (m,m) for m € [s,SH], where pi**(m) solves:

Wé(p)_pz)\i(2_(1_0i)<1+ﬂ))+mz/\i9i:0~ (20)

Proposition 5 shows that the results and insights of Section 3 extend for heterogeneous markets
if (1) each market segment is loss averse, or (2) the aggregate market is loss averse, i.e. ), ., A; >
> icr7i» and consumers are homogeneous in . In the latter case, some segments can be ‘gain

seeking’, i.e. more sensitive to discounts than surcharges of the same magnitude captured by A; < ;

(‘loss seeking’ in prospect theory terms).

5. The Cost of Ignorance. Comparisons with a Mis-Calibrated Firm.

This section compares the optimal policy and profits, as identified in the previous sections, with
those of a mis-calibrated firm. We consider cases where the firm ignores future profits or reference
effects, or misjudges consumers’ behavioral processes, specifically the effect of the minimum price on
memory (peak-end rule), or the asymmetric sensitivity to discounts and surcharges (loss aversion).
We explain when and how such mis-calibration affects pricing and projected profits, and identify

which effects are relevant for the firm to capture under what conditions.
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5.1. Ignoring Future Profits. Myopic policies.

A myopic firm is one that fails to consider the effect of its current pricing policy on future demand,
and profits, and focuses on short term profit maximization. Such a firm estimates demand correctly,
but uses a myopic pricing policy, p* (r) = argmax,,p7(p, 7).
Lemma 6. The optimal pricing policy of the myopic firm s increasing in r, and equals:

pa(r), if m <7y

pMr)y=Qr  ifra<r<r,,
p’Y(r)v Zf TZT,Y

where 1y, is the unique fived point of py(r) = argmaz,cp i (p,7), solving w,(ry) = k7 for k € {\,v}.

A myopic firm adjusts prices over time, as loss averse consumers update their reference price
in response to the firm’s policy according to equation (2); this amounts to setting =0 in (7).
We benchmark this against the policy of a strategic firm, facing the same customer pool. In each
period, the state of the myopic firm is (mM,pM ), where pM = pM(m,_,,pM ) = argmax{m(pM,r,)},
resulting in the reference point M = 6mM + (1 — 0)p} ,. The corresponding state of the strategic
firm is (m;_,,p;_,), with rf =60m; + (1 — 0)p;_,. We show that the myopic firm underprices the

product and follows a monotonic pricing strategy.

Proposition 6. For any initial state (mg,po), the price charged by a myopic firm at any point
in time is less than the optimal price, i.e. pM <p,, for all t. Furthermore, the myopic price paths
converge monotonically to a constant price, which is: (a) (mg, pi*(mg)) for mo <7y, where py'™*(my)

solves: mo(p) — AL+ 0)p+ N0mo =0, (b) (mg,mq) for ryx <mgo<r,, and (c) (r,,r,) for mg>r,.

A myopic firm erodes future demand by charging low prices, which decrease consumers’ price
expectations. In contrast, a strategic firm maintains higher prices to leverage higher reference prices
on the long term. A constant myopic pricing policy can nevertheless be optimal for a range of

initial price expectations, whenever the firm’s discount factor satisfies 3 < 4. In particular, this is
always true if consumers anchor sufficiently on low prices, i.e. if § > «/\; practical evidence suggests
that /A ~ 0.5, see e.g. Kahneman et al. (1990), and Ho and Zhang (2008). More specifically, if

0>1-— %(1 — 1), the myopic constant pricing policy is optimal for all initial states po =mq € [s,7,].
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Otherwise, a constant myopic pricing policy can never be optimal. It is therefore important for
a firm to assess the magnitude of behavioral parameters, such as ¢, A and ~, in order to quantify

their impact on profits and decisions.

5.2. Ignoring Reference Effects

A firm who ignores reference effects on demand, assumes h(r —p,r) = 0 and charges a constant price
p? = argmax,pmo(p) in each period. In this case, consumers are exposed solely and systematically
to this price, so it is natural to assume that they form a reference price ry = mg = py = p°. Observe
that p° > S, from (10), 7, (p°) = 0 and concavity of 7y (Assumption 1c). Proposition 3 indicates that,
starting with initial conditions my = py = p® > S, it is sub-optimal for the firm to charge a constant
price p° > S. To maximize long term profits, the firm should decrease prices over time, down to S.
So the firm who ignores reference effects over-charges at p°, when in fact it could gain additional

profit by offering increasingly steeper discounts to exploit consumer reference dependence.

5.3. Ignoring Peak-End Anchoring

Consider a firm which bases its pricing policy on an inaccurate understanding of consumers’
learning and anchoring process. Specifically, suppose that the strategic firm devises its pricing
policy assuming that consumers update reference prices based on exponential smoothing 7,1 =
ary + (1 — a)p; (as in PW), while in fact the actual anchoring process follows the peak-end rule
riy1 = 60my + (1 — 0)p,. For benchmarking purposes, we consider two relevant cases: (1) a =0, i.e.
the mis-calibrated firm simply ignores the lowest price anchor, and (2) § = «, i.e. the mis-calibrated
firm estimates correctly the weight of the last price in the anchoring process.

Consider first the case o =0, when the firm ignores the salience of the lowest price in consumer
memory. In this case, for mg = py > 5, the mis-calibrated firm prices optimally in each period.
Indeed, the price path under peak-end anchoring decreases monotonically to S =p,(a=0) = Py,
by (10) and (16). Moreover, this price path coincides with the optimal price path under exponential

smoothing with =0 (see the proof of Proposition 3, part b). In other words, if consumers recall
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sufficiently high historical prices mg = py, peak-end anchoring is irrelevant even in a transient

regime. In general, the mis-calibrated firm charges higher transient prices, but prices optimally

Kok

>, and for

in steady state if mo > py*. This is because for py > mg > S, the steady state is S =p
mo € [pY*,p3*], mo is the steady state price. Otherwise, if mq < p}*, the firm overcharges p}* in
steady state, whereas the optimal long run price is mg, for mq € [s,p5*), and p5*(mo), for mo <s.

Consider now the case § = a. By assuming adaptive expectations, the mis-calibrated firm over-
estimates the consumer’s reference price r;, and hence the resulting profits. Theorem 4 in PW
indicates that the mis-calibrated firm will charge a constant price equal to consumer’s initial ref-
erence price if the latter rq € [py,p,], given by (16). From (9-10) and (16), s <py <p, < S. It
follows that, for an intermediate range of initial reference prices, and provided that no historically
lower price is recalled, specifically for my = po € [px, D], the mis-calibrated firm charges optimally
in steady state. Otherwise, by ignoring the fact that consumers anchor on the minimum price,
the mis-calibrated firm either overprices or underprices on the long run, depending on consumers’

initial price exposure. It overprices if consumers recall a relatively low historic price my < py, and

underprices if the minimum price anchor is relatively high mg > p,.

5.4. Ignoring Loss Aversion

We briefly analyze the consequences of ignoring consumers’ asymmetric response to discounts and
surcharges, i.e. loss aversion. Among pricing practices, discounts are typically more prevalent than
surcharges, so it is plausible that demand estimation is biased towards sensitivity to discounts.
For benchmarking purposes, suppose that the firm estimates sensitivity to discounts = correctly,
and incorrectly assumes the same sensitivity to surcharges A =+, when in fact consumers are loss
averse, A > . For completeness, we will also consider the opposite case.

In the first case, it is easy to see from (9-10) that the mis-calibrated firm estimates S correctly
(because S only depends on ), but overestimates s(7y) > s(A), because A > . For mg < s(7), the
mis-calibrated firm overprices in steady state at pX*(mq), which solves (12) with v instead of A

(by Proposition 3). Indeed, the actual steady state for the well-calibrated firm is mo < p3*(my),
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for mg € [s(A), s(7)], and py*(mo) < p3*(my), for my < s(A). For mg > s(), the mis-calibrated firm
behaves optimally in steady state, which equals mg if mg € [s(7), S], and S for my > S. In general,
facing identical customer pools, the mis-calibrated firm systematically charges higher than optimal
transient prices (even if long run prices might be equal), and over-estimates profits.

Consider for completeness the opposite case when the firm correctly estimates A, and wrongly
assumes v = A. In this case, by overestimating =y, the firms generally under-prices in transience and
steady state, and overestimates profits. However, the firm reaches optimal steady-state prices for
sufficiently low price memory mg < S(\) < S(v) (from equation (10)). Moreover, transient prices
are also optimal for initial states in R4,. This is because the optimal price path starting from an
initial state in this region creates a consistent perception of loss (see proof of Proposition 3), and
thus is independent of +. Gain/loss perception alternates starting in Ry, or R, (see Figure 2),
leading to suboptimal (too low) transient prices.

To summarize, the results in this section assess the relevance of identifying consumers’ actual
behavioral processes for pricing purposes. Ignoring reference effects is shown to lead to systematic
over-pricing, whereas ignoring future profits leads to under-pricing. Depending on consumer’s initial
price exposure, we find that mis-calibrated firms may actually price optimally, at least on the
long term, even though they ignore behavioral regularities or future profits. Our results emphasize
the importance of estimating behavioral parameters (6, A\ and ~), and consumers’ initial price

perception, in order to characterize the optimal pricing policy.
6. General Reference Effects
This section extends the results obtained in Section 3 under linear reference effects, to general,

non-linear, reference effects, under behavioral assumptions motivated by prospect theory (Tversky

and Kahneman 1991).

6.1. The Model and Assumptions

The demand function with general reference effects is given by:

ht(r—p,r), if p>r
_ K o _ Y ) —
d(p,r) =do(p) + 1" (r p,r>—d0(P)+{hG(rp,r), if p<r
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Let x = r — p denotes the reference gap, i.e. the perceived discount or surcharge relative to the refer-
ence point. The smooth functions h(z,r) and h*(x,r) satisfy Assumption 1 over the entire domain
P = [-p,p| x [0,p]. Specifically, for k € {L,G}, h*(0,7) =0, h*(z,r) is increasing in z (reference
dependence) and h*(r — p,r) is increasing in r (because d(p,r) is increasing in 7). The following

additional assumptions on the reference effect are supported in part by behavioral considerations:

Assumption 2. (a) (kY — h%)(x,r) single crosses the x-axis from below; (b) (hY — h%)(x,r) is
increasing in x, for x <0; (¢) (h* —h%)(r —p,r) is increasing in v for x >0; (d) h¥(0,7) > hE(0,r)

for all r; (e) h%(r —p,r) is supermodular in (p,r).

The first three assumptions restrict the extensions of h“, respectively h’, over the loss, respectively
gain domains. These extensions do not affect the value function and solution, but are useful for
our line of argument. In particular, Assumption 2b implies 2a under diminishing sensitivity, i.e. if
h* is convex and h¢ is concave in z, as posited by prospect theory. Assumption 2d captures weak
loss aversion. Assumption 2e can be formalized as h{; +h%, <0. Over gains (z > 0), this is implied
by two behavioral assumptions of prospect theory: diminishing sensitivity, in particular concavity
of the value function on the gain domain (implying A% <0 ), and decreasing curvature (implying
h§, <0). The assumption further restricts the degree of convexity of the extension of h“ over the
loss domain. For details on prospect theory assumptions, see Section 2.1 in PW.

The single-crossing property (Assumption 2a) allows to write the kinked reference effect as:

h¥(z,r) =min (hL(x,r), hG(x,r)>, and the short-term profit function as:
7% (p,r) = min <7TL (z,7), 7 (x, r)) . (22)

The following technical assumption is made on the smooth profit functions 7% and 7¢.

Assumption 3. (a) 7% (p,r) is strictly concave in p, for k€ {L,G}. (b) 7t (p,r) is supermodular
in (p,r). (c) 7 (p,0m+ (1 —0)p) is strictly concave in p. (d) 7% (p,0m+ (1 —0)p) is supermodular

in (m,p). (e) wF(p,p) =7 (p) —ph¥(0,p) is strictly decreasing in p, for k€ {L,G}


popescu
Rectangle


Nasiry and Popescu: Dynamic Pricing with Peak-End Consumer Anchoring

26

Concavity of short term profits (Assumption 3a) is a typical economic assumption. Supermodularity
(Assumption 3b) supports the intuition that a higher reference price enables the myopic firm to
charge higher prices. Supermodularity of 7 immediately follows from the supermodularity of h%
(Assumption 2e), and the fact that h®(r —p, r) is increasing in r (Assumption la). Supermodularity
of wl restricts the degree of convexity of A% in the reference gap, x. Assumptions 3¢ and 3d ensure
uniqueness of steady states, and validate the intuition that higher price expectations enable the
firm to charge higher prices. Assumption 3c essentially means that the marginal profit is more
sensitive to changes in price than changes in the reference price in the direction of (p,m+(1—6)p).
Defining 7l (z,r) = n¥(p,r), for & =r — p, Assumption 3c is equivalent to 7% (z,r) being strictly
concave in r, i.e. keeping the reference gap, x, constant, there are decreasing marginal (short term)
profits with respect to r. Under Assumption 3a, Assumption 3d holds trivially if the reference
effect, h” (i.e. demand) is convex in r. Effectively, Assumption 3d restricts the degree of concavity
of hY in r. Assumption 3e, means that if the firm charges a price equal to consumers’ reference
price, profit is more sensitive to changes in price at lower reference prices. That is, marginal profit
diminishes as price is set to match the reference price (this is the same as Assumption 3b in PW).

Assumptions 2 and 3 are satisfied by common absolute and relative difference reference effect

models (see PW). Absolute and relative difference models (AD, respectively RD) are defined by

a reference effect h where h(x,r) = f(x), v =r —p for AD models and z = =2 for RD models.
Following prospect theory, (1) f is increasing in = and f(0) =0 (reference dependence); (2) f(z)
is concave for x > 0 and convex for x <0 (diminishing sensitivity), and (3) A= f'(07) > f(0") =+~
(weak loss aversion). For both models, we extend the gain and loss components of the reference

effect f(z) linearly, by defining smooth functions g, and [ as follows: (1) g(z) = f(z) for z >0 and

g(x) =~z for £ <0, and (2) I(z) = f(x) for x <0 and I(z) = Az for z > 0.

Remark 1. Assumptions 1, 2, and 3 hold for (a) AD models satisfying (i) f'(—x) >~ for x € P,
(i) "(0)=0, and (iii) J;T(;C)) < % for all |x| € P, and for (b) RD models satisfying (i) f'(x) >~ for

x<0, (i) f(0)=0, and (iii) (1 — )42 <2 for all .
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In particular, the conditions of Remark 1 are satisfied for piecewise linear AD and RD reference
effects. Condition (iii) essentially limits the convexity of reference effects over losses; this is sup-
ported by empirical evidence which finds the reference effect to be nearly linear on the loss domain
(see e.g. Abdellaoui et al. 2007 for a review). Conditions (i) and (ii) are obtained from constructing
linear extensions of the reference effect on the loss, respectively gain domains. Weaker conditions
can be obtained, at the cost of mathematical and expository complexity, by constructing non-linear

extensions of the reference effect, which satisfy Assumptions 1, 2, and 3.

6.2. General Results

Throughout this section, we assume that the demand model (21) satisfies Assumptions 1,2 and 3.

The following critical result extends Lemma 2 for general reference effects:

Lemma 7. The short-term profit, ¥ (p,r) = min <7TL (p,r),wc(p,r)), is supermodular in (p,r).

The Bellman Equation for this section can now be written as:

J(mt—lupt—l) = max {WK(Ptﬂ"t) + 5J(min(]?t,mt—1)7pt> }, Ty =60m_1 + (1 - 9)]%—1- (23)
ptEP

The same approach as in Section 3 obtains the steady states of Problem (23). The auxiliary upper
bound problem, J”, used to identify the steady states of Problem (23) has the same structure as

in (8). The Euler Equation (11) characterizing the steady states of J” becomes:
(1 =v)(m( + B = O)my)(p,0m+ (1= 0)p) + v(n{’ + B3’) (p,p) = 0. (24)

For simplicity, we use the same notation as in Section 3 for the thresholds s and S, defined as the

unique solutions of the respective equations:

mo(p) = (1= B(1 = 0)) phy'(0,p) = 0, (25)
mo(p) — (1= B)phi’(0.p) = 0. (26)
In particular, for linear reference effects h’(z,7) = Az and h®(z,r) = vz, we recover equations (9)

and (10). As in Section 3, these thresholds partition the price domain P into three regions Ry, Ra,

and Rs. The following lemma identifies common steady states of J}, and Problem (23).
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Lemma 8. (a) For m e Ry, pi*(m) is a steady state of JY, for v=0, where p;*(m) solves:

7k (p,6m + (1 - 6)p) + B(L — O)k (p,6m + (1 — 6)p) = 0. (27)

In this case (m,p;*(m)) is a steady state of Problem (23).
(b) There exists v € [0,1] such that, for m € Ry, m is a steady state for J¥ . In this case, (m,m)

is a steady state of Problem (23).

Assumption 3c ensures the uniqueness of pj*(m) as the solution to equation (27). Assumption 3d
guarantees that p;*(m) is increasing in m, i.e. exposure to a higher initial minimum price enables
the firm to charge higher long run prices.

A similar proof as for Proposition 2 shows that, if the initial state is in any of the regions R;, i =
1,2, 3, then the state path remains in that region over time. Thus, if the price path converges, it

must converge to a point in the same region. The following result extends Proposition 3.

Proposition 7. The optimal pricing policy p*(m,p) of Problem (23) is increasing in m and p.
Starting at an initial state (mg,po), the optimal price path {p,} converges monotonically to a steady

state price which equals: (a) p;*(mo), if mo € Ry, (b) mo, if mo € Ra, and (c¢) S, if mo € Rs.

Therefore, under the additional Assumptions 2 and 3, the results in Section 3 extend to general
reference effects. Specifically, the memory structure leads to a range of steady states. This range
is affected by the slopes of h” and h% at x =0 (see equations (25) and (26)).

Interestingly, price monotonicity is a robust effect in our model, holding under general, non-
linear reference effects. Under the adaptive expectations framework, the optimal price paths are
monotonic for linear (or convex) reference effects, but not in general (see e.g. Figure 4 in PW).
Intuitively, under exponential smoothing, the firm has more flexibility to manipulate reference
prices upwards by charging a high price, and then exploits these high reference prices by decreasing
prices. In contrast, the benefit of raising reference prices by increasing prices is only momentary
under peak-end anchoring, as high prices do not linger in memory (only the lowest price is salient).

Technically, price monotonicity is affected by the composite effect of: (1) the interaction between
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price and reference price in memory and (2) the shape of the value function, and reference effects in
particular. Our results suggests that high-low pricing cannot be generally attributed to the (non-
linear) shape of reference effects, but may be triggered by the persistence and interaction of past
prices in memory, in an adaptive expectation framework. Overall, we conclude that the memory

process is an important factor affecting the structure of optimal pricing policies.

7. Extensions and Future Work

This section, highlights the robustness and limitations of our work, by suggesting some possible

extensions and directions for future research.

7.1. Estimation and Alternative Memory Models.

Current empirical research in the pricing context has focused on validating exponentially smoothed
reference price models. Our work highlights the importance of testing alternative memory models,
such as the peak-end rule, and determining the relevant parameters, 6, A,7, in a practical setting.
Section 5 provides conditions when it is relevant to identify the accurate behavioral processes and
estimate the corresponding behavioral parameters, for pricing purposes. In particular, our results
in Section 4.1 suggest that estimating 6 is only relevant for the firm’s long term pricing strategy
when consumers have been exposed to sufficiently low prices. Overall, it is important to understand
what type of anchoring model is appropriate for which practical conditions (e.g. type of product or

service, industry), and to test other possible anchoring models, some of which we propose below.

7.1.1. A Hybrid Model. As a possible direction for future research, we propose to estimate
the validity of a memory model which combines exponential smoothing and the peak-end rule.
Albeit not motivated by a stand alone behavioral theory, a hybrid model such as r, = 0m,;_; + (1 —
0)(ary—1+(1—a)p;_1), encompasses both exponential smoothing or peak-end models. In particular,
for =0 this model reduces to the exponential smoothing model in PW, whereas a =0 yields the
peak-end model in this paper.

One can prove analytically that our convergence and steady state insights remain valid for

this hybrid memory model. In particular, a range of steady states obtains even for loss neutral
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buyers, due to the kink in the memory structure (this collapses to only one for § = 0). Further,
loss aversion leads to a wider range of steady states. In general, prices for this model are not
necessarily monotonic, although reference prices are. Price monotonicity extends to this general
model under the sufficient conditions identified in PW, i.e. when short term profit 7(p,r) is convex
in the reference price, in particular for linear reference effects, or when o =0 for which the peak-
end model is obtained. This suggests that price monotonicity is a special feature of the peak-end
model, which does not extend when intermediate prices linger and interact in the memory process.
These results isolate some of the robust insights in pricing with reference effects. Yet, they should

be interpreted with caution, as long as the proposed memory model awaits empirical validation.

7.1.2. Loss Averse Memory. Other types of memory asymmetries, such as the kinked expo-
nential smoothing model proposed in Gaur and Park (2007), may affect the optimal pricing policy
of the firm. Preliminary results (Nasiry and Popescu 2008) indicate that the same insights remain
valid when consumers exhibit loss aversion in their memory structure (corresponding to loss aver-

sion in experienced utility).

7.1.3. Updating the Low Price Anchor. The model presented in this paper assumes that
consumers remember the lowest price indefinitely. This is a reasonable proxy for a product or
service where the frequency of transactions is very high relative to the horizon length. We next
argue that our results are relatively robust when accounting for the possibility of occasionally
forgetting and updating the minimum price anchor.

Consider an alternative model where consumers anchor on the lowest price in the last 7 periods,
ie.my =min(p;_r41,- - ,p¢) and ry =O0my_1 + (1 —6)p;_1. We refer to 7 as the length of consumers’

memory window. The Bellman equation for this problem is:

JPtry  Deo1) = I;lealg({ﬂ(pt, re) + B (Pt—ri1,- - D)} (28)

In particular, for 7 =1, the reference price is the last period price, so this problem coincides with
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the limiting case € =0 in our model, or & =0 in PW (see Section 4.1). At the other extreme, as

T — 00 we recover our peak-end model. Under linear reference effects (4), define s(0;7) to solve:

mo(p) = AL = B(L=0(1=p7"1)))p=0. (29)

A similar technique as in Section 3 is used to characterize the steady states of Problem (28). We say
that p is a steady state price of Problem (28) if, starting with initial memory po=...=p_, 11 =p,

the optimal price to charge is again p.
Proposition 8. The set of steady state prices for Problem (28) is [s(6;7),S].

Like in our original model, there is a range of steady states for loss neutral consumers, which
becomes wider under loss aversion. The largest steady state price S, given by (10), is independent
of 6,7 (and \), and coincides with that of our original model. The range of steady state prices
expands (downwards) with the memory window, in other words, the shorter consumers’ memory
the more the firm can push long term prices up. In particular s = Th_)rgo s(0;7) < s(0;7), where s is
as defined in (9) for our original model. The steady states of Problem (28) lie only on the diagonal,
as no matter how low the initial minimum price is, it will eventually be forgotten as the memory
window moves forward. The firm can exploit this by charging higher prices than in the original
model, if consumers have relatively low price expectations.

By numerical investigation, we conjecture that, starting at any initial state (p_,41, -+ ,p_1,P0),
the optimal price and reference price paths converge monotonically as of time ¢t =741 to a steady
state price characterized by Proposition 8, as illustrated in Figure 3. Specifically, prices increase
to s(0;7) if r, 41 < s(0;7), they decrease to S if this exceeds 7,1, whereas for .1 € [s(6;7), 5]
prices stay constant at p,,;. This suggests that our main insights from model (3) remain valid
when consumers have a bounded memory window. Only the local steady states p}*(my) in region

R, (see Proposition 3) appear to be a result of indefinite salience of the minimum price mg in our

original model, and vanish if the minimum price is ever updated.
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Figure 3 Optimal reference price and price paths for Problem (28) are monotone for ¢ > 7 = 3. The demand function is:

dp)=1-p—(p—r)t +0.5(r—p)*,p€0,1]. 6=0.3, =0.2.

7.1.4. Maximum Price Anchoring. This paper assumed that consumers dwell on lowest
historical prices when making purchase decisions, consistent with the peak-end rule for positive
experiences. Arguably, in a negative experience context (such as paying late fees, fines or taxes), the
peak-end rule could be interpreted to predict anchoring on the highest price instead of the lowest.
We briefly investigate the case when loss averse consumers anchor on the highest (instead of lowest)
price in the price history, M; = max(M;_1,p;) and the reference price is r, = OM; 1 + (1 — 0)p;_;.

The Bellman Equation is:

J(Mt—lvpt—l) = Igleagi{ﬂ(pt, T't) + J(maX(Mt—lvpt)7pt)}- (30)

Numerical investigation indicates that some of the structural results obtained in this paper continue
to hold under maximum price anchoring. In particular, the optimal price path always converges
and there is a range of steady states, even for loss neutral buyers. On the other hand, the transient
behavior is different, and depends on how much the firm discounts future profits 3, relative to the
loss aversion index . Behavioral evidence suggests that /A ~ 0.5, see e.g. Kahneman et al. (1990),

and Ho and Zhang (2008). If 8 <1 — 1, i.e. the firm’s discount factor is low, or consumers are
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sufficiently loss averse, then the optimal price (and reference price) paths are monotonic (similar
to the peak-end model).

In the more plausible case when 8 > 1— 3, which includes loss neutral buyers, price monotonicity
need not hold. In this case, unlike previous research, higher initial reference prices do not necessarily
result in a higher steady state price (see Figure 4). As illustrated in Figure 5, the firm charges a
high price p at an early stage (not necessarily the first period), and then exploits this high price
anchor for the rest of the horizon by offering lower prices to boost the demand. So, for low initial
reference prices, the price path is non-monotonic. For high initial reference prices, the price path
is decreasing, as the firm offers discounts without eroding the reference price. The value of p is
higher, the more patient the firm is (i.e. the higher 3), or the higher the loss aversion index 7.

As expected, the firm obtains higher profits when consumers anchor on maximum, rather than
minimum, prices. Further analytical investigation and empirical validation for this model are left

for future research.
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Figure 4 Steady states of Problem (30) as a function of the initial reference price for do(p) =300 — 6p, p € [0,50], A =3,

v=20=1,3=05.
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Figure 5 Optimal reference price path and price paths of Problem (30), with do(p) =e 7, p€[0,1]. A=3,7=2,0=1,

B=0.5.

7.2. Gain Seeking Consumers.

Our results in this paper focused on consumer loss aversion, a widely validated behavioral regularity
in empirical research (Kahneman et al. 1990, Tversky and Kahneman 1991), and in particular
in the pricing context (Kalyanaram and Winer 1995, Mazumdar et al. 2005). The opposite ‘gain
seeking’ behavior (also known as ‘loss seeking’), whereby consumers are more sensitive to discounts
than surcharges of the same magnitude, has found very limited evidence in the pricing context
(Krishnamurthi, et al. 1992, Mazumdar and Papatla 2000). Previous literature on pricing with
reference effects has considered this case for completeness. Under exponential smoothing, previous
results show that gain seeking behavior leads to a cycling optimal pricing policy, in particular no
constant pricing policy can be optimal (see PW and references therein).

For linear reference effects, gain seeking behavior translates into A <« in the demand model (4).
The short term profit can be written as 7(p;,7:) = max(my, 7, )(ps, 7¢), which is not supermodular,
in contrast with Lemma 2. This significantly changes the structure of the problem; in particular,
it implies the counter-intuitive fact that a myopic firm does not necessarily charge higher prices

to consumers with higher price expectations. Our numerical investigation of the optimal pricing
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policy for gain seeking buyers under peak-end anchoring, for a variety of parameter values and
base demand models dy(p), suggests the following conjectures:

1. For any 6 € (0, 1] there exists a threshold my so that the optimal policy converges for all buyers
with low initial price exposures mg < my. Convergence always holds for 6§ =1, i.e. if consumers
anchor only on the lowest price.

2. There exists a threshold , such that: (a) if consumers put a relatively low weight on the
minimum price, § < 6, the optimal policy oscillates for all mg > my; (b) if # > 6, the optimal policy
converges for all my > S, given by (10).

3. In general, the structure of the results depends on how strongly the firm discounts future
profits relative to the index of loss aversion: (a) if 3 <1— 1 the optimal policy appears to always
converge for 0 >0, (b) if <1 — T (in particular for loss neutral buyers), for any 6, there is a
middle range of initial price exposures my for which the optimal policy oscillates, and outside of

which it converges.

Further analytical and empirical validation for the gain seeking model is left for future research.

7.3. Strategic Interaction and Competition

The current model ignores the possible strategic reaction of consumers to the pricing policy of
the firm. For example, consumers may postpone their purchase in response to a skimming type
strategy, or advance purchase in anticipation of increasing prices (see e.g. Ovchinnikov and Milner
2005, Liu and van Ryzin 2007, Su 2007, 2008). Future research should guide firms to respond to
consumer strategic behavior, combined with reference dependence, and ask which, if any, of these
behavioral effects is dominant.

Another type of strategic interaction ignored here is between firms. Under quantity competition,
Fibich et al. (2003) obtain convergence for loss averse buyers under exponential smoothing. It

would be interesting to explore how our results extend to competitive settings.
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8. Summary and Conclusions

The literature on dynamic pricing with reference effects generally assumes that price anchors are
formed by an exponential smoothing process, as a weighted average of all past prices. In this
paper, we motivated the peak-end rule, as a consumer anchoring and memory mechanism. First
proposed by Kahneman et al. (1993), the peak-end rule suggests (in the pricing context) that
consumers’ price judgements are based on the lowest and the most recent price, and the reference
price is formed as a weighted average of these two prices. In this context, we studied the optimal
pricing strategies of a monopolist, in response to consumers that exhibit behavioral regularities.
Specifically, consumers anchor on past prices, by forming a reference price based on the peak-end
rule, and their purchase decisions are influenced by these anchors, in the spirit of prospect theory.

Our results showed how the peak-end anchoring process interacts with loss aversion to affect the
structure of the optimal pricing strategies. Under the peak-end rule, a range of constant pricing
strategies is optimal even with loss neutral buyers, unlike the current literature. In our case, this
range is due to the asymmetry in memory structure, in addition to loss aversion. The range of
steady states is wider the more loss averse consumers are, and the more they anchor on the lowest
price. Consistent with the literature, the value of the steady state prices decreases with consumers’
sensitivity to gains and losses. In addition, the more consumers anchor on the minimum price, the
lower the optimal prices, and the firm’s profits.

In contrast with previous literature, we found that under peak-end anchoring, the optimal price
paths are always monotonic, following a traditional skimming or penetration strategy even under
general reference effects (Section 6). Table 1 summarizes our results for loss averse (and in partic-
ular loss neutral) buyers under peak-end anchoring processes, and compares them to PW under
exponential smoothing. In contrast with the literature, numerical investigation suggests that gain
seeking behavior (the opposite of loss aversion) does not necessarily lead to high-low pricing under
peak-end anchoring (see Section 7.2).

The robustness of these insights is supported when consumers are heterogeneous (Section 4.2),
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Table 1 Optimal policy structure for loss averse buyers under different anchoring processes.

Main Results Peak-End Anchoring | Exponential Smoothing (PW)
Price path monotone possibly non-monotone
Reference price path | monotone monotone

Gain/Loss Perception | possibly alternating | consistent

Steady States a range a range (unique for loss neutral)

as well as by alternative memory models (Section 7.1). In particular, the latter allow the possibil-
ity of forgetting or updating the minimum price anchor, or combining peak-end and exponential
smoothing memory processes.

Our results suggested which behavioral effects and parameters are important for a firm to mea-
sure, under what conditions and in which sequence, in order to determine its optimal pricing
strategy. For example, we found that sensitivity to the minimum price anchor (6) is only relevant
if consumers’ initial perception is relatively low. Otherwise, a firm that ignores peak-end anchoring
and relies on an exponential smoothing model (with a=0), still prices optimally. More generally,
we explained (in Section 5) how mis-estimating behavioral processes, such as peak-end anchoring
or loss aversion translates into mis-pricing. We found that ignoring reference effects results in sys-
tematic over-pricing, whereas ignoring future profits leads to under-pricing. Finally, we identified
conditions (depending on consumer’s initial price exposure), when firms may actually price opti-
mally, at least on the long run, even though they ignore behavioral regularities or future profits.
Our results highlight the relevance of identifying consumers’ actual behavioral processes for pricing

purposes, and reveal future research directions in this context.
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Appendix: Proofs

Proof of Lemma 1: By Assumption la, d(p;,r;) is increasing in 7, =60m;_; + (1 — 0)p;_,. Hence
w(pe,re) = prd(ps, ) is increasing in p;_; and m,_;. Moreover the transition in the Bellman Equa-
tion (3) is increasing in m,;_; (and independent of p,_;). So the value function is increasing in its
arguments (Stokey et al. 1989, Theorem 4.7).

Proof of Lemma 2: For p' <p" and r' <", we need to show that:
m(p",r") —m(p',r") > (") — 7', r). (31)

We show this by considering all possible cases: (1) p' <p" <rl <rh (2) p' <ol <ph <1t (3)
ph <t <ot <ph(4) vt <ph <ph <oh (5) ot <ph <ot <ph, (6) 7t < <p' <pP. Cases 1 and 6
follow immediately because all (p,r) pairs fall on 7, or m,, respectively, which are supermodular

in (p,r).
Case 2: For p' <r! <ph<r" (31) simplifies to:

(" = p"M)p" = (" = pp' = = A" —rp" — (' = p")p!, or

Yt =p"p" A" —r)p" = A (" =)

Because A >~ and p" >r!, it is sufficient to show v(r" — p")p" +~v(p" — r')p" >~ (r" —r")p!, which
holds because vp"(r" —r') > yp!(r" — ).
Case 3: For p' <r! <rM <ph (31) simplifies to:

A" —r")p" = (" ="' = A" — )" — (' =)D,

or, A\p"(r" —rt) > ~yp!(r" —r!), which is true.

Case 4: For r' <p' <p" <rh (31) simplifies to:
,Y(rh _ph)ph _ ,Y(rh _pl)pl Z _)\(ph _ T‘l)ph 4 )\(pl _ Tl)pl, or

p" (v(rh —P") A" - rl)) >p' (A(pl —r) (" —pl)) :
It is enough to show that y(r" — p") + A(p" — r') > A(p' — r') + ~v(r" — p'), which holds because

A" =p') =" - p).
Case 5: For r! <p! <r"h <p" (31) simplifies to:

—A@" = rMp" =y (r" = p)p = A" —rhp" + At = )P, or

Ap(r" =) > Ap! (pf =) + (" — )P
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Because A >~ and r" > p!, it is sufficient to show that:

Pt =) = p (' =) + (" = p')p' =P (" =),

which obviously holds.
Proof of Lemma 3: Dynamic programming theory (e.g. Stokey and Lucas, 1989, Theorem
4.6) indicates that, for all p > m, the function J” (p) uniquely solves T'J" (p) = J% (p), where the

m

operator T is defined for any continuous function f over [m,p] by:

Tf(pe—1)= max { (1= v)mr(pe,re) + vy (pespe—1) + ﬁf(pt)}- (32)

Moreover, lim T" f(p)=J" (p).
We argue below that, for all p > m, J(m,p) < TJ(m,p). This further implies J(m,p) <
T"J(m,p) < lim T"J(m,p) = J. (p), concluding the proof. Indeed, for m,_; < p,_1, we have:

J(ma-1,pi-1) = max {w(pi, o) + 0 (min(my_1,p.), po) |

pte

IN

max {(1 —V)TA(pe, 1) + vy, (D, 1) + ﬂJ(mt_l,pt)}

ptEP

IN

max {(1 —v)A(pr, ) + vy (Pes Pe—1) + 6J(mt—17pt)}
ptEP

= TJ(mt—lapt—l)-

The first inequality above holds because m = min(my,n,) < (1 —v)m, +v7,, and the value function
is increasing in its arguments (Lemma 1). The second inequality holds because p;_; > 7, =60m;_; +
(1—0)p;_1, for p;_; > m;_;. Finally, the last equality follows by the definition of 7" in (32) applied
to f(p) = J(m,p).

Proof of Lemma 4: (a) It is easy to check that, if Problem (8) admits an interior steady state,
this solves the Euler Equation (11). Moreover, this equation admits a unique solution, because
mo(p) <0 and the coefficient of p in (11) can be written as —(1 — 3)((1 —v)A(1 +6) +vv) <0. It
remains to verify that a steady state exists, and must be interior. Existence of a steady state follows
from supermodularity of the objective function, because 7, and 7, are supermodular in (p,r). By
Topkis Theorem (Topkis 1998, Theorem 2.8.2), this implies that the pricing paths of Problem (8)
are monotonic on the bounded domain P, hence converge to a steady state p**.

We further argue that a steady state must be interior. First, p** = 0 cannot be a steady state
because any non-zero pricing strategy achieves positive profits. Second, Assumption 1c ensures that
p** < p for any steady state of Problem (8). This is because 7y(p) is non-monotone, hence, its largest

maximizer p is interior, i.e. p < p. Moreover, concavity of my implies: J"(p) > %’2 > ’Tl(pf*;) = J"(p**).
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Finally, because J" is increasing, we conclude that p*™* < p < p, so p** is interior and solves the
Euler Equation (11).

Finally, by definition, p5*(m) solves (11) for v =0. This has a unique solution because the LHS
is strictly decreasing in p, positive at p =0 and negative at p=p.

(b) Substituting p=m in (11), we have L(m,v) =x,(m)—=A[(1-v)(1-8(1—6))+v(1—F)jm =0.
Equations (9) and (10) translate to L(s,0) =0 and L(S,1) =0. Because L(m,v) is decreasing in
m, it follows that for all m € [s,S], L(m,0) <0 and L(m,1) > 0. The result follows because L(m,v)
is continuous in v.

Proof of Lemma 5: We first show that pi*(m), as defined by (12), is feasible, i.e. p*(m) >m
for m € [0, s]. Note that p{*(m) is increasing in m and single crosses the identity line from above at
s, defined by (9). Feasibility follows because, at m =0, (12) has a unique positive solution, p3*(0).

For m € [0, s, the constant pricing policy p; = py*(m) is optimal for Problem (8) with v =0, and
feasible for Problem (7). Because m < s, min(m, p}*(m)) =m, and r = Om+ (1 —0)py*(m) < p3*(m),
which implies 7 = min(7,,7,) = m\. This constant pricing policy yields the same value in both
problems, so it is also optimal for Problem (7), and (m,p{*(m)) is a steady state of Problem (7).

For m € [s, 5], the constant pricing policy p; = m is optimal for Problem (8), feasible for Problem
(7) (m\ =m, along this path), and yields the same value in both problems. Therefore (m,m) is a
steady state of Problem (7).

Proof of Proposition 1: For any steady state (m,p), two cases are possible, either m = p, or
m < p. In the second case, r < p and starting at (m, p), the price path gives a consistent perception
of loss. Therefore, the steady state price must be the same as the steady state of Problem (8), with
v =0, i.e. p=p3*(m). Thus Problem (7) has only two types of steady states. It remains to identify
the regions where each type of steady state is relevant.

First assume m < s. We show by contradiction that (m,m) cannot be a steady state of Problem
(7). If (m,m) is a steady state, the profit from charging a constant price p; =m exceeds the profit

on path p, =m+ 9, for all ¢, i.e.:

T 2wl 9)=28(m )+ 12 (o +9) = A5 r)m ).

where r = 60m + (1 — 0)(m + 6). This reduces to: mo(m + &) — mo(m) < Ad(m +6)(1 — B(1 — 6)).
Dividing both sides by ¢ and letting é go to zero, we have:

mo(m) <AL —B(1—0))m. (33)

This holds with equality for m = s (see (9)), and because the LHS is strictly decreasing in m, (33)
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implies m > s, a contradiction. We conclude that, for m < s, the only possible steady state for
Problem (7) is (m, py*(m)).

Moreover, because pi*(m) < m for m > s, it follows that, for m > s, the only possible steady
state is (m,m). We prove by contradiction that (m,m) cannot be a steady state for m > S. If
(m,m) is a steady state, the profit from charging a constant price p, = m exceeds the profit along
the alternative path p, =m — 6, for all ¢, i.e.:

MZWO(m—é)—i-’y(S(m—é)—i-lfﬁ

This reduces to mo(m) — mo(m — 6) > v6(1 — 3)(m — §). Dividing by d and letting § go to zero, we

mo(m —9).

have:
mo(m) = y(1 = B)m, (34)

which holds with equality for m =S (see (10)). Because 7j(m) is strictly decreasing in m, (34)
implies that m < S, a contradiction. We conclude that steady states of the form (m,m) can only
be relevant when s <m < S.

Finally, pi*(m) is decreasing in A. This is because p3*(m) > m (for m < s) solves equation (12)
the LHS of which is decreasing in p, and A (for p > m).

Proof of Proposition 2: (a) We prove this in two parts, depending if mq € Ry, or mg € Ra.

For my € Ry, we consider two cases: (mg,mg) € Ry, and (mg, po) € Ryy.
Claim 1. For (mg,po) € Ria, then p, > m, for any t.

Proof: Denote J"=° the objective function in Problem (8), with v =0. J*=° is supermodular in
(p,7), and thus the price path converges monotonically to the steady state price, p}*(my). Because
po < p3*(my), the optimal price path for J*=°, increases to this steady state, and p;(r;) < p**(my)
for all ¢. This implies that m; = mg along this path (the minimum price does not change over
time), and thus r; =60my+ (1 — 0)p;—1 < p;—1 < p;. Therefore, 7 = min(7,,m,) =\, and this path
is feasible for (7), and yields the same value which leads us to conclude that the same path is also
optimal for Problem (7).

This result is stronger than stated in the claim, because it guarantees also the existence of the

steady state, and the monotonicity of the price path.
Claim 2. Given (mq,po) € Rup, then p, > p**(mg) > my for any ¢.

Proof:  For mgy <s, (mg,py*(my)) is a steady state of Problem (7) (Proposition 1). We show
that if at any time it is optimal for the price to be below pi*(my), then (mg,pi*(mg)) cannot be a

steady state of Problem (7) which is a contradiction.
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Let 1 = 0mg + (1 — 0)p3*(mg). We show that p; = p*(mo,po) > p3*(my), and then by induction

we conclude that p, > pi*(myg). Assume by contradiction, p; < p3*(mg). Then:
7(p1,r1) + BJ (min(mo, p1), p1) > m(p3* (o), r1) + BJ (mo, pX* (o)),
or equivalently by defining AJ = J(my,py*(mo)) — J(min(py,mo), p1),
m(p1,r1) — m(py*(mo),r1) > BAJ. (35)

Because py > py*(mg) > p1, we have r; > r;. Supermodularity of 7(p,r) (Lemma 2), then implies:
m(p1,r7) —m(p3 (mo), 77) = 7(p1,m1) — w(py (mo), 71)- (36)
Because py*(myg) > 71, it follows that 7y (py*(mo),r7) < 7, (Y (Mo),77), and 7 = min(my,7,) = my.
Therefore equation (36) can be written as:
m(p1,71) = T (PR (m0), 77) Z 7 (p1, 1) — (PR (Mo), 71)-

Combining with equation (35), we have: 7(p1,77) — ma(py*(mo),75) > BAJ. Or equivalently:

APy (mo), 1) + BJ (Mo, p3"(mo)) < 7(p1,77) + BJ (min(py, mo), p1)-

This contradicts the fact that (mg,py*(mo)) is a steady state of Problem (7). We conclude that

Py > Py (my) for all t.
Claim 3. For mg € Ry, then p; > my for any t.

Proof:  We show that p; = p*(mg, po) > mye. By induction, this shows that p; > m, Vi. Suppose
by contradiction, p; < mg. Then, because p; <60mg+ (1 —6)py =r;, we have min(my,7,) =m,. Now,
(7) can be written as:

J(mg,po) = max {Ww(pl,ﬁ) +ﬁJ(p1,p1)}. (37)

p1<mg
We show that, in this case, (mg,mg) cannot be a steady state of Problem (7), a contradiction.
Because p; < myg, we have 7, (p1, 1) + BJ(p1,p1) > 7y (mo,r1) + BJ (Mo, my). Equivalently, by defin-
ing AJ = J(mg, mg) — J(p1,p1), we obtain:

7T(p1,7'1) —7r(m0,7“1) >6AJ (38)
Because 7, (p,r) is supermodular, and r; > my, it follows that:

Wv(Plﬂ‘l) - 777(771077’1) < 7T7(P1,mo) — Wy(mo,mo)- (39)
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Combining equations (39) and (38), we have: 7., (p1,mo) — mo(mg) > BAJ, or equivalently: 7y (mg) —
BJ(mo, mo) < my(p1,mo) + BJ(p1,p1). This contradicts the fact that (mg,mo) is a steady state of
Problem (7). We conclude if the initial state is such that s <mqy < .S, then p, > m, for all ¢.

(b) From Proposition 1, we know that (.5,5) is a steady state of Problem (7). We consider two
cases: pg = mg and pg > my.

Assume mg = pg. Consider the problem:

ng(ptfl,ptfl) = T%SX {W(ptaptfl) + ﬁj¢(pt7pt)}- (40)

Because the value function in Problem (7) is increasing in its arguments (Lemma 1), it follows that:
J(my_1,pi-1) < J?(pi_1,p:—1)- Equality happens if m,_; = p,_; for all ¢, i.e. starting from mg = py,
the price path is decreasing. By construction, the steady state of Problem (40) is the same as the

steady state of the following problem:

J(ptq):I%?X{W(ptaptfl)-i-ﬁj(pt)}, (41)

which is S. Therefore (S,S) is the unique steady state of Problem (40). Because m(p;,p;—1) is
supermodular, and starting at py, > .S, the optimal price path of Problem (40) is decreasing and
converges to S. Starting at an initial state (mg,py) such that po = mgy > S, the optimal path of
Problem (40) is feasible for Problem (7) and yields the same value. This is because at each stage
my_1 = py_1, which implies min(p,_1,p;) = p; and r, = p;_;. Therefore for such initial states, this
price path is optimal for Problem (7) and converges to S. This also implies m;_; > S, as desired.

Now assume that py > mg. The following claim proves the desired result.
Claim 4. For py >mgy > S, if the optimal price p; is such that p; < my, then p, > S.

Proof: We show that if p, is such that p; <my, then p; > S. By induction, this implies p; > S.
Suppose by contradiction that p; = p*(mg,po) < S. Then p; < Omg+ (1 — 0)py = r1, and hence
min(my,m,) =,. This allows to write (7) as:

J(mo,po) = H;)?X {Wy(plﬂ‘l) —|—ﬁJ(p1,p1)}-

Because p; < S, we have 7., (p1,71) + BJ(p1,p1) > 7, (S, 1) + BJ(S,S). Equivalently, defining AJ =
J(S,S)— J(p1,p1), we have:
7y (p1,71) — 7, (S, 1) > BAJ. (42)

Because 0mg+ (1 —6)po =71 > S and p; < S, and 7, (p,r) is supermodular, it follows that:

Wv(plvrl)_ﬂ-“/(svrl)SW’Y(p17S)_7r7(S7S)' (43)
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Combining equations (43) and (42), we have 7, (p;,S) — 7, (S,S) > BAJ, or equivalently, mo(S) +
BJ(S,S) < (p1,S) + BJ(p1,p1). This implies (5,5) cannot be a steady state of Problem (7), a
contradiction. We conclude that if the initial state (pg,my) is such that mg > S, we have p, > S.

Proof of Proposition 3: (a) Consider two possible cases: 1) (mq,po) € Ria, and 2) (mg,po) €
R.,. The first case is proved in Proposition 2. For the second case the argument in Section 3.2,
shows that the price path is monotonic. Moreover, because py > py*(my), it follows that, in this
case, the price path is decreasing and converges to p3*(my).

(b) The argument in Section 3.2 shows that the price path in this region is monotonic. Because
Po = My, the price path is decreasing to its steady state mg.

(c) In the proof of Proposition 2b, we showed that for initial states po =mgy > S, the price path
decreases monotonically to the steady state (.5,5). Now, we focus on the case where the initial

state is such that pg > mg. The next claim ensures the price path eventually falls below my.

Claim 5. Starting at (mg,po), where py > mg > S, at some point in time, T, the optimal price

falls below my, i.e pr <myg.

Proof: Suppose by contradiction that the optimal price path is such that {p;} > mg. Thus the

value function in Problem (7), with m, as a parameter, can be written as:

Jimo (Do) = max {W(p, 7) + BJm, (pl)}-

The objective function is supermodular in (p,r) (Lemma 2), so the price path is monotonic, and
converges to a steady state. By Proposition 1, this must be (5,.5), which contradicts p; > mgy > S.
We conclude that at some point in time, T, the optimal price is such that pr <my,. O

Let T be the first time that the optimal price falls below mg. Thus at time T, the value function
in Problem (7) can be written as:

J(mo, pr—1) = max {W(p,r)—l—ﬂJ(pT,pT)}.

pr<mg

pr > S (Claim 4). For an initial steady state (mg, po) such that py =mg > S, the price path decreases
monotonically to S, and (5, S) is the corresponding steady state. The value function for ¢t < T is

given by the finite horizon model:

thl(ptfl) = H};%X {W(p, 7’) + 6Jt(pt)}7 t<T,

where Jr(pr) = J(mg, pr). Because the objective function is supermodular in (p,r), the price path

is monotonic, and decreases to pr_;. Note that it cannot be increasing, because then it would have
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to converge to a steady state above mg, which is impossible (Proposition 1). In summary, starting
at an initial state (mg,po) such that po > mgy > S, the price path decreases until it falls below m,
and then converges decreasingly to S.

Proof of Proposition 4: 7(p, r) is supermodular in (p,r) by Lemma 2, and r =r(0) = p+60(m —
p) is decreasing in 6 for m < p. Therefore 7 is submodular in (p,8) and p*(p,m;0) is decreasing
in 0. Moreover, because 7 is increasing in r, and r is decreasing in 0, we conclude that the value
function, J(m,p;6), is decreasing in 6 (Stokey and Lucas, Theorem 4.7).

Proof of Proposition 5: First, we prove that conditions (1) and (2) are sufficient for super-
modularity of the short-term profit = (p,r!,--- . v¥) in (p,r!,--- , 7).

(1) If \; > v, Vi € I, then the short-term profit function in (17) can be written as:
M)

m(p,rt, o) =30 gmin(wi (p,r*), 7 (p,7)). Because A; >+;, Lemma 2 implies that min(7§, 7 )

is supermodular in (p,r?), and hence 7(p,r',--- ,7") is supermodular in (p,r*,--- 7).

(2) If 6, =6, and >, \; > >, 7, then at any time ¢, all the segments have the same refer-
ence price 1, = 0m;_; + (1 — 0)p,_;. This helps to write the short-term profit function simply as
7(p,r) =min(m,, ). T\ and 7, are the sum of supermodular functions, and so are supermodular.
Supermodularity of 7(p,r) in (p,r) then follows by verifying Lemma 2.

The upper bound problem that helps identify the steady states of Problem (17) is:

Ta(pe) = max { (=) Do mi (o b+ (L= 00p0) + D m, (pepi) + 8T (p) - (44)

ptEP

Problem (44) is a smooth problem, and its steady state solves the Euler equation:
mo(p) = (L=v)p > X(2—(1=6:)(1+8) —vp(1=B) Y v+ (1—v)m>_ N\, =0. (45)

s and S as in equations (18-19), correspond to those values of m for which the steady state
of Problem (44) equals m, for v =0, respectively, v = 1. Specifically, for v =0, the steady state of
Problem (44) solves equation (20). Substituting p =m in this equation, we retrieve equation (18).

The identification of the steady states of Problem (17) follows the same lines as Proposition 1.
Moreover, a proof similar to that of Proposition 2 shows that starting at a state in regions R, and
R, the minimum price does not change over time. Supermodularity of the short-term profit, proved
above, is again critical for the proofs, which follow the same steps as for homogeneous buyers.
Claim 4 also extends to conclude that for m, € Rs, p, > S. Finally, monotonicity of the price
paths follows as Proposition 3 extends to heterogeneous markets under both conditions specified
in the proposition.

Proof of Lemma 6: The proof uses the following intermediary result:
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Claim 6. Let k € {\,v}. (a) There exists a unique fized point ri. of pi(-), i.e. 7 = pr(ry), and 7y
solves m(ry,) = kry. Moreover, ry <r.. (b) For r <ry, we have r < py(r) <ry, and for r>ry, we

have r > py(r) > 4.
Proof: (a) By definition, py(r) solves the first order condition:

87’[’)\ (p7 T)

op =my(p) —2Ap+ Ar =0.

The equation py(r) =r results in:

mo(r) — Ar=0. (46)

The LHS of (46) is strictly decreasing in 7, strictly positive for r =0 and negative for a sufficiently
large r € P. Therefore the above equation has a unique solution, 7).

The same argument guarantees the existence of ., the unique solution of the equation:

mo(ry) — 7y =0. (47)

Because 7, and 7, solve (46) and (47) respectively, and X >, if follows that ry <r,.

(b) The result follows because p,(0) > p,(0) >0 and p,(-) and p,(-) are increasing functions of
r, and thus single cross the identity line from above. These crossing points exist and are unique as
shown in part (a) above. [

We now proceed with the proof of Lemma 6. First observe that py(r) € {pa(r),p,(r),7}. By (5),
pa(r) is only feasible for r < p,(r), i.e. r <7\ (by Claim 6b). Also p,(r) is only feasible for » > p. (r),
i.e. r >r, (by Claim 6b). Hence p,(-) is optimal for r <r, because 7 =, and p,(-) is optimal for
r >, because m =,. For ry <r <r,, pM(r)=r.

Proof of Proposition 6: The value function is increasing, which implies:

p*(m,p) = argmax{m(p,r) + 8] (min(m, p), p)} = argmaxw(p,r) = p" (r).

Forward induction proves the other part. Starting at the same initial state, r;, we have p} =
p*(r1) > pM(ry). This implies that m} > mM, i.e. the minimum price for the strategic firm in
the next period is larger than the one for the myopic firm. Now as the induction assumption,
suppose that p;_, >pM, and m; ; > m!,. This implies min(p;_,,m; ;) > min(pM,,m ). Then
the reference price in period ¢ is such that 7,_; >r* . By Claim 6, p*(r) is increasing in r, and
thus pM (rM) <pM(rr) < p*(r}). Therefore, the myopic policy underprices the product.

Moreover, because 7 is supermodular (Lemma 2), it follows that all the price paths are monotonic

and converge to a constant price, which depends on the initial state.
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Proof of Remark 1: (a) The proof follows by verifying the Assumptions 1, 2, and 3. Convexity
of f(z) and part (i) insure the single crossing property (Assumption 2a) over the loss domain.
Part (iii) ensures the supermodularity of 7* over the entire domain (Assumption 3b). The Other
assumptions are easily verified.

(b) The proof follows by verifying the Assumptions 1, 2, and 3. Supermodularity of g(x) is
immediate because g is increasing in r and —¢/(x) + (1 —z)g (z) <0. Part (iii) ensures the super-
modularity of 7% over the entire domain. Further, this assumption guarantees that Assumptions
3c and 3d hold. Others are also simply verified. [

Proof of Lemma 7: For p' < p”" and r! <r" we show that:
ﬂ-K(pharh) - ﬂ-K(plvrh) > WK(phurl) - TrK(plurl)' (48)

Similar to the case of linear reference effects (Lemma 2), we consider the following exhaustive
cases: (1) p' <p" <rt<oh (2) P <ot <ph <t (3) pf <ot <ot <ph (4) o <pf <ph <ot (5)
rt<p'<rt<ph, (6) r' <rt<p'<ph.

Cases (1) and (6) follow because all (p,r) fall on either loss or gain domains, and 7% and 7% are
supermodular (Assumption 3b).

Case 2: For p' <r! <ph <r" (48) becomes:
PPRE (P — g ) — p RO (P — ph ) > R — pP ) — RO — ).
Because hX(rt —p" r') < hC(r! —p",r'), a sufficient condition for the above inequality to hold is:
PPRE( — pP ) — p RO (= pl ) > RO (= p ) — p R (= ),

G

which follows because 7 is supermodular in (p,r).

Case 3: For p! <rl <rh <p" (48) becomes:
PPRE(rh = gt ey — pURG (rh — gl ) > pPRE (e — phrt) — pERC (= pt ). (49)
Supermodularity of 7%(p,r) = ph*(r — p,r) implies:
PHAH (" — g e — Bt — g )] 2 g B (" — ) — B (] (50)
On the other hand, Assumption 2c implies that
e G ) e e G Y ) I G N O B O (e O N (51)

which together with (50) yield the desired result (49).
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Case 4: For r' <pl <ph <r" (48) becomes:
PPRE(F — ph ) — pRE (#h — pl k) > phRE(r — ) — pRE G — pt ). (52)

Supermodularity of h%(r —p,r) (Assumption 2e) implies that:

RO (rh — ph h) — R — b ) > RE(H = ph ) — G (1 — ).
On the other hand, Assumption 2b implies

RO (r — ph,rt) — RO (et — ph ) > RE(r — ) — hE (et — pl, ).

Putting these two together, we obtain:

RO (" — ph #m) — RO — ph ) > RE(rt — pP', i) — RE G — ply ).

Because h®(r" —p", rh) >0 and hZ(r' — p",r!) <0, we obtain the desired result (52).

Case 5: This follows the same approach as Case (2), driven by supermodularity of 7%.

Proof of Lemma 8: Assumptions 1c and 3e insure that (25) and (26) have unique solutions.
This is because the LHS of both equations are strictly decreasing, positive at p = 0 and negative
for a high enough p € P. Moreover, the solutions of these equations are such that s < S (because
1-8(1-0) =1 B), and h(0,p) = hE(0,p).

(a) By definition (27), p3* solves (24) for v = 0. This has a unique solution because the LHS of
(27) is strictly decreasing in p. The derivative of LHS with respect to p is:

i+ (1= 0)miy + (1 = 0) (7, + (1 — 0)73)), (53)

which is negative because of Assumption 3c. Moreover the LHS of (27) is positive for p =0, and
negative for a high enough p € P, so this equation has a unique solution.

(b) Substituting p=m in (24), we obtain:
mo(m) —[1—B(1—0(1—v))mhy(0,m)=0. (54)

The LHS of (54) is strictly decreasing in m (Assumptions 3e). For v =0, m = s solves (54). It
follows that for m > s and v =0 the LHS is negative. On the other hand, for v =1, m =.5 solves
(54). Therefore, for m < S and v =1, the LHS is positive. The result follows because the LHS is
strictly increasing in v, negative at v =0 and positive at v =1.

(c) The proof is similar to that of Lemma 5.
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Proof of Proposition 7: The proof follows the same lines as Proposition 1. For the same alter-

< (1—pB(1—0))mh¥(0,m), respectively

native price paths, equations (33) and (34) become 7 (m)
mo(m) > (1 — B)mh$(0,m). The same reasoning as in Proposition 1 shows that steady states of
the form (my, p3*(my)), respectively (mg,my), are relevant only if my € Ry, respectively mg € Rs.
Moreover, an analogous proof to that of Lemma 5 shows that these are steady states of Prob-
lem (23). Feasibility of the constant pricing policy, p;*(m) for m € R, follows because p}*(m) is

increasing in m. To see this, write:

dpy’ (m) Omiy + BO(1 — O) g,

dm T+ 0 -0)(1+3)rk +3(1—0)%xL,

This is non-negative because 7l +2(1—60)xwl, + (1 —0)?7L, < 0 (Assumption 3c), Ol +0(1—0)7wk, >
0 (Assumption 3d), and 0 < 3 < 1. Moreover, p;* single crosses the identity line from above, because
at m =0 the LHS of (27) is positive. Indeed, the crossing point solves (25), i.e. it is given by s, as
defined in Section 6. Moreover, at m = 0, equation (27) has a unique positive solution. Therefore,
for all m € Ry, we have p;*(m) > m.

The proof for the price path is analogous to that of Proposition 3. [

Proof of Proposition 8: For any ¢ € [0, 1], consider the problem:

V(pt—~:->' : '7pt—1) = glgl):,({qﬁﬂ)\(pt,ept_q.—l—(l - 9)]%—1)"1' (1 - ¢)7T'y(pt7pt—l) +Bv(pt—7'+1a' : -,pt)}. (55>

Problem (55) is a upper bound for Problem (28), because p; 1,p;—, > min(p;_,, - ,p;—1), and
demand (hence the profit function) is increasing in the reference price. Problem (55) is a smooth
problem, and admits a unique steady state, p-1,, where 1, is the 7-vector of ones, and p solves

the following Euler equation:

mo(p) = dA1 = B(1 - 0(1 = 57)))p— (1= ¢)y(1 = B)p=0. (56)

To see this, denote s; = (py—r,- - ,pi—1), the state vector at time ¢, and the transition function
sii1 = 9(se,pt) = (Pi—ri1, -+ ,pi). Further, let 7°(s¢,p;) denote the one-stage profit function in
Problem (55). The steady state of Problem (55), if it exists, solves the equilibrium conditions (see
Chapter 4 in Stokey and Lucas 1989):

7¢(s,p) + Bug,(s,p) =0, (57)
uzﬂf(s,p)+ﬂug5(s,p), (58)

s=g(s,p), (59)
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_ ' — [ O nx-) _ : :
where g, = (0,---,1),, gs = 0 ) ,and u= (u,,---,uy) is the vector of shadow prices.
TXT
From (59), p;_, =+ =p; = p, so steady states must be of the form p-1,. Using this in (58),

Uy =ONOp,  Ur i =Pu, 11, i=1,..,7—=2, u;=¢AN1—-0)p+ (1 —¢)yp+ Pua,

which implies u; = pA(1 —0)p+ (1 — @)yp+ 7 dpN0p. Finally, from (57), it follows that the steady
state price p must indeed solve (56).

It is straightforward to observe that for any p € [s(0;7),S], there is a ¢ € [0,1] such that p is
the solution to equation (56). To prove the steady state structure of Problem (28), first observe
that for all p € [s(0;7),S], the constant pricing path starting at p-1,, is optimal for Problem
(55), and feasible for Problem (28), hence also optimal for Problem (28). We conclude that for all

€ [s(6;7),S5], p- 1, is a steady state of Problem (28).

It remains to prove that Problem (28) cannot admit other steady state prices p.

First assume that there is a steady state price p of Problem (28) such that p > S. Consider an
alternative price path p, =p— 9, Vt. For p to be a steady state price, it must be that:

"B > wofp—8) +1(p— )0+ 2
1— 1-3

Note that as soon as a price p — § < p is charged, the minimum price becomes p — §, and stays

mo(p —0). (60)

there for the rest of the horizon. From equation (60), it follows that 7 (p) >~v(1—F)p, or p< S, a
contradiction. Thus Problem (28) cannot have a steady state p > S.
Now assume that Problem (28) admits a steady state price p < s(;7). To obtain a contradiction,

consider an alternative price path p; = p+ 9, Vt. For p to be a steady state price, it must be that:

- D) mylp8) = Ap+8)0+ (B-++++ B )ma(p+0.0p+ (1~ O)(p+0)) + 1ﬂ_Tﬂ7ro(p+6§61)

where my\(p+6,0p+ (1 —0)(p+6)) =mo(p+6) — A(p+ 9)df. Note that for 7 periods the minimum

price remains p, and starting from period 7+ 1, the minimum price is updated to p+ §, and stays

there for the rest of the horizon. Simplifying (61), dividing by ¢ and letting § — 0, we have:

mo(p) <A1 = B(A—-6(1—57)))p. (62)

Equation (62) implies that p > s(0,7), contradicting our initial assumption. We conclude that the

only steady state prices of Problem (28) are [s(0;7),5].
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